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“On Losing Clients” 
By: Steven Loos, PSY.D, LP Director of OPMH 

It is one of those memories I can feel, a flashbulb memory, the 
moment I was told one of my clients had died by suicide. I had just ar-
rived for my shift at crisis and was casually told of the client’s death. I had 
worked with this client for over a year, not common with our typical 3-5 
day crisis stay. However, this client routinely came back as an Alumni to 
participate in groups, share a house meal and check in for a brief one to 
one.  

At the time I was working on my Master’s and this news had a 
profound impact on me. I had large emotions and even bigger questions 
about my skills as a provider. Three weeks later I was conducting a shift 
change in our front office, which happens to look out onto the street. I 
turned white and nearly fell as I saw this client walk into our facility with 
his typical warm smile and wave. The staff that had casually informed me 
of my client’s death, had the wrong client’s name. I was overcome with 
relief for my client and anger towards this staff for their lack of consider-
ation and terrible misinformation. 

 I have lost clients since this experience and always try to con-
vince myself that it will be another case of misinformation. I share this 
story during Suicide Awareness Month to help us create a culture of sup-
port from all CMMHC staff. Please be mindful of how and who should 
share this tragic information with all staff who worked with this client. I 
would encourage all staff to provide this information in private and be 
delivered by someone the staff has a professional relationship with. 
Please remember to include support staff, as they likely have been im-
pacted by this client as well.  

I also urge us to create a safe space to work through this loss 
and explore both the resulting emotions and questions. Some of us will 
want to discuss this during individual supervision, with a trusted col-
league, or in team. My last thought on this is to remember that death is a 
“sticky thing”. Grief is not limited to the actual loss, as similar loss experi-
ences (even resolved one) often come up during this difficult time.  

Trivia Questions 

1. The CDC reports that death by suicide is the ___ leading cause of 

death for ages 15-34. 

  a) 3rd  b) 2nd  c) 5th   

2. How do you connect with TXT4Life? 

  a) Call 61222  b) Text “Help”  c) Text “Life” to 61222 

3. There are an average of ___ suicide attempts every year in the Unit-

ed States. 

  a) 1 million  b) 775,000  c) 3 million 

*See page 3 for answers
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“13 Reasons Why”; Season 2? 

By Molly Wiemann, TXT4Life Regional Coordinator 

Though the hype of the popular Netflix series has died down some, I think it’s 
important to know that “13 Reasons Why” is coming out with a season 2 in 
2018 (release date unknown.)  

With rumors circulating, I think we can guess that this new season will be 
about the 13 people who were affected by the death of Hannah Baker.  As this 
show continues, whether you see the good in it, as some suggest this Netflix 
series has gotten people talking; or maybe you have seen the negative, in the 
fact that this series seemed to glamorize suicide and sexual assault? Either 
way, be ready to start having these conversations again.   

The most important thing we can do, is be prepared to have conversations 
with those who may be watching the series. As recommended, those under 16 
years of age should not be watching the show. We know that those 
recommendations don’t always hold up.  So make sure to have important 
conversations about suicide and sexual assault.  

There is a link from the Jed Foundation on some talking points and also a 
poster on “13 Reasons Why Not”.  Let’s be proactive in this quest to bring 
suicide awareness and prevention to the forefront.    

https://www.jedfoundation.org/13-reasons-why-talking-points/  
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“Suicide and the VA” 
 

Suicide is a complex and tragic issue, and VA is invested in doing everything it can to address Veteran suicide. Secretary Shulkin has made 
Veteran suicide our highest clinical priority.  Our most recent research shows that an average of twenty Veterans die by suicide each day, 

and of those only six had recently used VA health care. VA is pursuing every possible strategy to intervene with all Veterans struggling 
with suicide. One Veteran lost to suicide is one too many. 

 
Eliminating Veteran suicide is everyone's business and the clearest path forward is creating strong community partnerships to prevent 

the daily loss of the 14 who are not connected to VA health care. 
 

Community partners that serve Veterans know that Veteran suicide is preventable. VA is a leader in efforts to eliminate Veteran suicide, 
and wants to partner with your organization so we can all #BeThere for our Veterans. To explore Central Minnesota area partnership 

opportunities contact Mary Jo Pine, RN, Suicide Prevention Coordinator, at 320-252-1670 ext. 6719. 

Protective Factors Recipe: 
2 c Family and Community Connectedness 

2 bushels Safe and Supportive School and Community 
½ c Resilience 

1 c Awareness and Access to Health Care 
1 box Achievement 

1 gal Family Strength and Support 
16oz Mental Wellness 

¾ c Coping and Problem Solving Skills 
 

Directions: 

Combine Family and community connectedness with safe and supportive 

school and community, to ensure they feel safe, heard, and open to discuss 
stressors in life, mix well.

Add ½ c Resilience and 1 box of achievement. This allows for the individual 

to feel successful

Slowly mix in 16oz of Mental Wellness and stir in ¾ c coping and problem 

solving skills to help prepare them for those hard moments in life.

Line pan with 1 gallon family strength and support, which allows for 

additional protection against stress and crisis.

Sprinkle with Awareness and Access to Health Care, so that there is a 

consistent and constant options for help.

• Is relevant to all Veterans and their families, regardless of eligibility 
for VA care or the range of mental health issues they may be 
experiencing

• Informs Veterans, their families and friends, and members of their 
communities about resources designed to help Veterans live well

• Reaches Veterans where they are—online and through trusted media 
and influencers—when they need support

• Features true stories from real Veterans, which serve as a powerful tool 
in breaking down barriers and can help Veterans realize they are not 
alone

24/7 Crisis Resource Lines 

TXT4Life Hotline- Text Life to 61222 and get connected with a Crisis counselor 

Four County Crisis Response Team- 1-800-635-8008 or 320-253-5555 

Crisis Connection- 612-379-6363 

National Suicide Prevention Lifeline- 1-800-273-TALK (8255) 

Veterans Crisis Line: 9 years of saving lives

Answers to quiz on page 1:  

1) 2nd 

2) Text Life to 61222 

3) 1 Million 

Zero Suicide 


